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IN THIS,ISSUE HOLIDAY    -
GREETINGS

As the christmas season bsgins
¯ a~d wel~k fo’rwa~ t6 I@91,. I
wish to ta~e this (~portunit¥ to
personally[ thank WBWWK m~mber~,
Suppliers an~ lnd~try £rlen~s

for yohr cont~n~d s~p~.ort~
�o6peratioh "and-frlen~hlp in
2990 and eXtend my persona~
holiday 9Teet~gs andbest wishes
for a ~a~e0and prosperous New "

Year.                            ""         : ....

Liquor Board: Debates : "
A~v~rtlslng Re~latlons .......

.~X Aga±lab16-At L~quor

’9~ Leqislature To Consider
" ’L~nr ~a~d Reorg~izaZlon..5"

Staff ~e At ~A ..........

Destine Decker ~ ......... 6"

Makes it illegal tp have advertlsLng that depicts asl amusing either
over consu~ptlon or’state of intoxlcatlo~;              "    "

....- , ..... ff///~,T .... ....~
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p~o~e++lonat or soc£a~ achievement. (~t is a~e~dy ll~ega~ ~o ~ply
th~ con~p~ion might. ~Ce ~et~� ~esa. )

parson~ under ~e legal a~ o~ cong~lon to cons~e a~coholl~’

children sizes or ~t~ded ~or ~hil~eO and br~d reco~ition of a~y

"~dds a new ~e~t~on to ~ Wash~ngt0n A~i~s~rative Code which
e%t~ii~hPen~t~es for vlolat~ons of advertising relations.
Advertising In vio~atlon of the re~l~io~s ¢~uld result In s~p~slon
of n ll~or ~icen~e ~or a pe~od.~of up to one year. ~e Board would .
~ave the authority to ~0se a ~oneta~ ~al~y ~’lleu o~, or’in
a~itlo~ ~o, ~e su~e~i~ Eor ~lolaElon~ o~ ~he radiations.

AS ~c0~nded +by ~he ~+Lt~or Board LialsO, +�~tee ~d affl~�~
~e. ~soclan~on’s Executive �o~£t~e, .~ ~xecuklve Director Phll ~a~
~stIZimd ~n oppo~itlon ~o ~he +pr~osal.

Proponent testimony began ~ith ~ctor .~r~ ~r~, H.D., ~ spokesman
~or ~e 65,000 ne~er Washln~to~ Sta~e Me~e~ kssoclatlon.         .
~. Bergen ~a~d tha~ he a~d hls ~socla~Ion ~ the pro~ed

"r~atlons, which, If adored ~uld ~a11 w~t th~ con~idel
adver~1, ing.

~e Medlcal As~ocla~lon’s test~on~ ¢e~te!~ ~d ~e ~t~tlal of
Wa~h~n~on State Medlcal "~soclatlon, the p~opo~l was also s~ed by
Dr, D~ DoornLck, a foyer seattle se~awk ~ ~~nte~i~t ~rom

’washln~on. He said tha~ alcohol adve~Isln~ promotes the ~eo~
aleoh01 cons~p~lon ne~ success ~ ~ines8 ~d spots. ~n response to a
~es~ion fron Board ~a~ Pau!a O’Co~r, Dr." Doo~ick sa~d ~hnt the
Rssoclat~on’s main concern Is T.V. advertil~g.

~e H~dical Association pres~Eatlons were fo~lowed by sup~r~ testimony
froN Congressman Rod ~an~er (R-Belle~e) who, In emotional
that "T.V. ~ds ~e a~ed a~ k~ds and nhat is irrespons~le." He also said
"it is impossible to ~g~3t ~Y ~o~t of alcohol ~d be or think
r~sponslbly." He fur~sr sa~at he flatly reJec, ts ~he Idea that there
~s res~nslble ~ink~�.

~e morn~ng s~ssion also ~l’uded’~~v~de0 ta~e ~e~lew o£ a~ for Miller
GenU~e Draft, Miller H~gh L~fe, Miller’s "~ink ~en ~ou Dr~mk",

O’D~ul’s~ Keystone ~d C~rs L~ght~ ~. ~:~.     ~
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In her opening remarks to the crowded hearing room" at the Liquor Board’s
Distribution center on Marginal Way in Seattle, Board Chairman Paula
O,Connor said "we (th~ Board) already’regulate advertising and the ~estlon
before us today is, is it. approprlat~.that we tighten up t.he current
regulations so as to curb alcohol abuse a~d man such tightening of the
regulations accomplish anything?"

During the mo~ning presentations the proposal was supported by Dr. Lawrence
Wallick who is a researcher and on the staff of the University of callfornia
in Berkeley who said "alcohol ads are a key ingredient in a recipe for
dlsa~ter." He reviewed his recently ~ompleted survey on children and
advertising.

The Board also heard suppor~ fro~ RObert Sheers, a consultant ’on alcohol
problems for the Washlng~on State Medical Association and Washlngton~s
councll On Alcohol Problems.                                       ""

Also supporting the proposal were Dr. Jim Far’el, D~rector of Adolescent
Medicine a~ the Unlvers~ty ~f Washington school of Medicine and Greg Miller,
legal co~nsel to the Medlcal Association. ~dd~tional proponent testimony
was ~aken f~m Pete youngers, Jay West from NeW Beginnings, a~ alcohol
treatment facility for adolescents, cathy Boudraau from the washlng~on
co~nc~l on. A1cohollsm and Paul Dzledzlk from the Governor’s’Off~ce ~.
problems o~ ~ubstence ~buse.

Opposition t~stlmouy throughout the day was presented by Cameron DeVote
representing the washington S~ate Association of Broadcasters, the Pacific
N~rthwest Newspaper Association and the National Association of
Broadcasters: Hr. Devore’s’t~tlmon¥ centered around the con~ti~utlo~a~""
problems created, as the proposal would restrict gua~antee~ First ~endment
rights to free speech. He emphasized to the Board that, if ~ested, the
proposed regul~tlon would not pass muster under the First Amendment. Jerry
Sheean representing the 5900 member American CiVi! Liberties Union in
Washington also emphasized the constitutional questions, raised by. the
proposed regulatlon. ~teva Burroughs, Vice.Presiden~ of.Consumer A~fa~rs
and Educatlou for Anheuser-Busch who also spoke for Coors and Miller,
emphasized that the regulations are not needed and would not do what the
Medlcal Association wants them to do. He said tha~ beer i~du.s~ry ads target
a "legal". audlen~e and advertising does not cause 81~ohol abuse.’’Add~tlonal
opposition testimony fro~ broadcasters and advert~slng was presented by Hal
shoup, Executive vice President of the A~ericau Assbclstlon of ~dvertislng
A~encies, and Dick Wiley J~om The American Advertising Federation and The
Natlo~a! Association of Advertisers. ~dditionally, Bob"Engllzh, President
of the s~attle Advertising Federation, testified in opposition to the
proposal.                                  ..                                ..

Pat Scott, V~ce President of XOMO T.V. in Seattle a~d chairman o~ the
Washington Associ~io~ of-Broadcasters’ Rlcohol Task Force,. spoke of the
Ta-sk FOrce ~ff~rt~ and plan %0 reduce .underageabuse of alcohol products.
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Further. opposltlon.testlmony was presented by:

Terrell G. W¢lllams

Terry Mizek

Phll Wayt

~ernie B~ai~

Gene Ford

~Ph.D, and Professor o£i Marketing
¯ western washington unive;sity

coors Brewing Company

Washington Beer and~ Wine Wholesalers 3msn

Washln.gton.~so~latlon.ef Broadcasters

Brenda-~abcock :

Jim Halstrom

G. Heile~..an Brewery

Simon Slegl           Washington Wins Institute

,. Pau~.Shlpm~      .. Redhook Ale B~ewery:

On~ of the fi~ai w~tne%se~ o~ ~he .day wa~ Ken ~en~ a twenty-four, year old,
who said he had just heard about the hearing ~y cha~.ce. Mr. Yagex~ told the
Board that young people are underestimated.’ He said that, "Young people
know what is right andwrong and you need to ~ive us more ~redlt for making
responslbl~ decisions.. Tar ~xample, we .know that beer ads aren’t targeted

~ne’.Board.did-not take f~nal ~otion on 4he p~oposal at the hearing and
announced that a .vote would be takeu at a Board public hearinq in early
January.. ;

FAX  AVAILABLE. AT LIQUOR BOARD

aecenuly, Gary ~llber~, Chle£°ofi~n£oruemen~ at the washington State Liquor
control Board, wrote to WBWWA announcln~.that the Board now has a F~X
machlne on the Board’s 5th fl~or off~ce~ i~.Olympla which is available to
F~,~prlcepostlnga, dls~ri~u~or al~n~ments,- l.abel approval requeszs or
other in£ormat±on ro the Ll~I/or Board..

The FAX-number is.-’(20~) ~’53-271~. ¯

In his letter to Phll Wa~, Gary wrote, "As you are a~are,-prlce posti~gs
do have. very specl~c d~a~1~.es~ .We w111 s~lll.-be holdlng to ~hose
deadlines. .Material faxed has the date-and ~tlme" received on the document
generated, we will be holdln~ to.those dates and biMes as the time re=elved
by the Board." He went on to say that the Board willstill accept postlngs
through regular U.S. Mall and local express private mall services.
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